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TPP: Time to Protect our People?

e TPP: Its purpose is totally about trade

— Does it concern at least quality of life and well-being of
people in its Parties?

e TBT: Technical Barriers to Trade

— Barriers to Protect our citizens from the harmful use of
alcohol as well as other health problems

— It will influence the whole processes of national policy
e Alcohol is a Social, Big, Tough problems, in Thailand

e Development of National Alcohol Policy and relevant
regulations and practices takes more than a decade

— Existing and New alcohol policies in Thailand

& Health Promotion Policy search Center (HPR), IHPP Thailand



TPP and Alcohol: Ch 8 TBT

e Ch8 TBT
— Objective: to facilitate trade, including by

e Eliminating unnecessary technical barriers to trade,

e Enhancing transparency,

e Promoting greater regulatory cooperation and good
regulatory practice

— Art 8.7 Transparency

e 1. Each Party shall allow persons of another Party to
participate in the development of technical regulations,
standards and conformity assessment procedures by its

central government bodies on terms no less favorable that
those that it accords to its own persons.

& Health Promotion Policy search Center (HPR), IHPP Thailand
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TPP and Alcohol: Ch 8 TBT

e Art 8.7 Transparency

— 5. A Party may determine the form of proposals for
technical regulations and conformity assessment
procedures, which may take the form of: policy proposal;
discussion documents; summaries of proposed technical
regulations and conformity assessment procedures; or the
draft text of proposed technical regulations and conformity
assessment procedures.

— Each Party shall ensure that its proposals contain sufficient
detail about the likely content of the proposed technical
regulations and conformity assessment procedures to
adequately inform interested persons and other Parties

about whether and how their trade interests might be
affected.

& Health Promotion Policy search Center (HPR), IHPP Thailand
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e One drinking occasion can cause a number of
death and tragedies

e Regularly moderate drinking can bring chronic

problems to not only drinkers but also others and
the society



Thailand’s alcohol profile

e Though Thailand has low prevalence of drinker, alcohol
attributable burden of diseases was very high

— 7.1 Liters per capita (absolute alcohol consumption), 50% from
Spirits (WHo, 2014)

— 31.5% drinkers, higher in the north and northeast (Nso, 2011)

— Increased drinking trend in young people and women

— First leading risk factor, 10% of total DALY loss (Bob, 2009)

— Accounted for 156 bil. THB, 1.99% GDP (Thavorncharoensap et al., 2007)

Total BOD (DALYs) in 1999, 2004 and 2009

Alcohol
Blood pressure =

Non-Helmet
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Cholestero|
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Physical Inactivity ==
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WSH =
W 2009 02004 E@1999
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Malnutrition-Thai = DALYs('000)
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>
i
(%]
-
3,
2
c
)
&
(q0)
e
4
©
| .
o
(%]
(q0)
<
©
)
[
(a
&
=
C
)
<
O
| -
(q0)
@
(%p]
Q
o
>
O
(q0)
=
| -
(q0)
=
o
©
O
o
(0p)]




Alcohol in Thailand
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Thailand’s Alcohol Policy
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Source: Adapted from Babor et al. (2010): Birckmayer et al. (2004)



Alcohol is one of the global targets
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Best-Buy Interventions to Prevent and
Reduce Burden of NCDs

Source: WHO (2011) From Burden to Best Buy
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Source: Anderson et al. (2009)

11

puejieyl ddHI ‘(4dH) 493uad yaieas Adjjod uolzowold YieaH 3

Anisianiun weyyeseseyelA ‘(NYdS) 3Un Yaueasay Adewdeyd |e1oos



12

What this study tells us?

Source: Anderson et al. (2009)
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WHO Global Strategy to Reduce the
Harmful Use of Alcohol, 2010

Leadership, awareness and commitment
Health services’ response

Community action

Drink-driving countermeasures

Regulating availability of alcohol

Marketing restrictions

Pricing

Reducing negative consequences of drinking

O 0O N O Uk Wwbh e

Addressing illicit and informal production
10. Monitoring and surveillance
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Historical Development of the Policy

Alcohol policy in the first era Alcohol policy to control alcohol problems

mnuadsunerounudrumasiiuibooduw.n. 2504 - 2544 oo
- Ban alcohol in
national parks

BAC 50mg% [l Thai Health Act - Zero tolerance
22 (1.5% tax alcohol project
and tobacco) < TINTURINIGUN

Economic ’
‘ crisis - AFTA Authorize
[ay Liquor Act - Warning label officers for
i. (tax, Liberalize liquor - Ban selling alcohol BAC testing
" licensing) production in national stadiums T BAG

1926 1950 1961 1979 1994 1997 1998 1999 2001 2003 2008 2010 2011 2012 2015..

Custom
Act

- Food Act - End of the - Alcohol control act (national and
(labeling), production provincial committees, MLPA 20yr,
- Traffic Act concession, selling places, drinking places,
(drink-drive) - Ban public partial ad ban)
transport drink- - Public broadcasting service act
drivers (1.5% tax alcohol and tobacco)
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Alcohol Policy in Thailand

e Alcoholic Beverage Control Act 2008

— Restrictions on alcohol availability, access to alcohol and
marketing

— Alcohol Control Committees (ACC) at national and provincial level
(NACC and PACC)

e National Alcohol Policy Strategy

— Endorsed by the 2" National Health Assembly in 2009

— 5 strategies and 12 groups of measures
e Availability
e Attitude
e Harm reduction
e Alcohol at every setting/level
e Supportive mechanism/system

& Health Promotion Policy search Center (HPR), IHPP Thailand
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Thailand’s Alcohol Policy TPP

( Policy & ’ Leadership,
Enforcement commitment
Supportive
system

Education & persuasion
campaign,
Information/Labelli

Marketing control:
duct ads, no ads during

Oyr, no|selling alcoh
in 10 places

Jaxation NO

-10pm
Social Availability ) Marketing/
norms MILDA JByT (Commercial) Price |< Promotion

Social
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supply
Drinking restriction
. ) in 10 places -
Individual factors Drink Policy &
Enforcement

Volume Pattern
Drink-driving counte
BAC 0.5

Acute Chronic Screening/BI

harm harm and treatment
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Source: Adapted from Babor et al. (2010): Birckmayer et al. (2004)
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TPP members
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Alcohol Imports

GDP (Mil THB)

Total import value (Mil
THB)
Total import volume (Liter)

Alcohol import value (Mil
THB)

% Alcohol to Total import
value

% Alcohol import to GDP
Alcohol import volume,
from TPP countries (Liter)
Alcohol import value, from
TPP countries (Mil THB)

12,349,026
7,786,132

96,105,279
10,091

0.13%

0.082%
3,111,959

357

12,901,498
7,657,345

73,705,997
11,130

0.15%

0.086%
3,282,809

393

13,132,234
7,403,898

75,559,393
12,607

0.17%

0.096%
3,463,011

403

13,537,485
6,906,117

69,739,131
11,774

0.17%

0.087%
3,233,956

501
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Less Imported from TPP countries

.
7 Country  _Imports, 2013

qé (Top 10 and TPP Volume Value

2 members) Liter % MIlTHB %

g UK 20,476,308 29.4 5208.4 44.2

S France 4,220,255 6.0 2,895.7 24.6 -
e Australia 5,545,411 8.0 6944 5.9 JAANZFTA, TAFTA, (TPP)
=3B Vietnam 4374493 63 3977 3.4 AFTA, (TPP)
2 {5 I 2,205,999 3.2 3904 3.3 (TPP)
?’; " south Africa 3,513,584 5.0 277.4 2.4 -
B China 448,859 0.6 2233 1.9 ACFTA
)| ltaly 2,282,976 33 1551 1.3 -
8 | Netherlands 4,302,605 62 1418 1.2 :
<"1 Chile 1,541,644 2.2 1369 1.2 TCFTA, (TPP)
BTN Mexico 1,337,720 1.9 1009 0.9 (TPP)
S 129 [EHELE 21,979 0.03 140 0.1 (TPP)
5 69,739,131 100 11,7742 100

é o3 19



Social Pharmacy Research Unit (SPRU), Mahasarakham University

-GDP (Mil THB)

Total export value (Mil
THB)

H Total export volume (Liter)

Alcohol export value (Mil
THB)

% Alcohol to Total export
value

% Alcohol export to GDP
7/ Alcohol export volume,
from TPP countries (Liter)

Alcohol export value, from
TPP countries (Mil THB)

& Health Promotion Policy search Center (HPR), IHPP Thailand

No| ___ Exportdata | 2012 | 2013 | 2014 | 2015 |

Alcohol Exports

12,349,026 12,901,498 13,132,234 13,537,485

7,078,42 6,909,741 7,313,066 7,227,160

495,621,541 271,971,070 275,751,559 299,305,481

10,290 11,592 13,290 13,388
0.15 0.17 0.18 0.19
0.083 0.090 0.101 0.099

4,355,441 3,686,898 4,004,703 3,694,889

168 134 156 114

20



Less Exported to TPP countries

_ | Exports, 2015 |
Volume Value FTAs
(Top 10 & TPP) _ :
Liter % Mil THB %
150,735,489 50.4 6,824.6 51.0 AFTA
76,980,128 25.7 1,888.1 14.1 AFTA

1,243,216 0.4 1,528.0 11.4 JAFTA/(TPP)
12,868,021 4.3 497.2 3.7 AJCEP, JTEPA

6,454,629 2.2 4320 3.2 AFTA
5,392,383 1.8 428.4 3.2 -
6,424,285 2.2 297.0 2.2 AFTA

8,367,714 2.8 279.0 2.1 AFTA/(TPP)
8,974,380 3.0 238.7 1.8 -

1,964,246 0.7 2327 1.7 TCFTA
3,157,614 1.0 87.2 0.6 (TPP)
519,187 0.2 25.8 0.2 (TPP)
18,088 0.01 0.8 0.01 (TPP)

& Health Promotion Policy search Center (HPR), IHPP Thailand
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TPP and Alcohol

e National Treatment and Market Access for Goods [Ch 2]

— Elimination of Custom Duties

e Technical Barriers to Trade [Ch 8]
— Annex 8-A: Wine and Distilled Spirits

e Warning labels/Health information

* |nvestment [Ch 9]

22
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TPP and Alcohol: Ch 2 Tariff

Ch2: Elimination of Custom Duties

— A8 Lﬁamﬁqammama ANV BILATDIANULIRNDTORUNTIRARI NI
A a & a d d
USLNaluAINIINANUNINTY LREKANIZNUINNMTUSLNALATDIaN
~ &
LLaaﬂaaaﬁﬁlszwgwu

9 LWL M TUTEL T WNANTENULTIUS NN Y9 TPP 2819TaLa%

LARNIIANEINANTENUYY Thai-EU FTA 2ada@unitainzmasvsuimlas 1o
LUUINRDY GTAP, ORANI-G, Microsimulation LLaizﬁuG] 3$‘1_ql’j’1 PINRANT:

A A & o v =~ A X .
AANINIANULATOIANLDANDTDE = A UN1IUSIAe LANNTW 0.40% LASEING
nIEnUANEuan (externality) Aatdudununszian 611 auun [Aaidu
0.0078% GDP w41 2549 f1fi@ social cost of alcohol]
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TPP and Alcohol: Ch 8 TBT

e Annex 8-A Wine and Distilled Spirits

— 5. If a Party required a supplier to indicate information on a
distilled spirits label, the Party shall permit the supplier to
indicate that information on a supplementary label that is
affixed to the distilled spirits container. ...

— 7. Each Party shall permit suppliers to use the term “wine”
as a product name. A Party may require a supplier to
indicate additional information on wine label concerning
the type, category, class or classification of the wine.

— 8. With respect to wine labels, each Party shall permit the
information set out in subparagraphs 10(a) through (d) to
be presented in a single field of vision for container of wine.

e a) product name; b) country of origin; c) net content; d) alcohol
content
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TPP and Alcohol: Ch 8 TBT

* Annex 8-A Wine and Distilled Spirits

— 17. No Party shall prevent imports of wine from other
Parties solely on the basis that the wine label includes
the following descriptors or adjectives describing the
wine or relating to wine-making:

e chateau, classic, clos, cream, crusted/crusting, fine, late
bottled vintage, noble, reserve, ruby, special reserve, solera,
superior, sur lie, tawny, vintage, vintage character

— 19. Each Party shall permit wine to be labelled as

* |cewine, ice wine, ice-wine or a similar variation of those
terms

25



TPP and Alcohol: Thai Alcohol Policy

- NIMNULSBIRaNN (labeling) LLazaaNL&IN (supplementary label)
289 1 BAZLAIBIANLEANETOATHANAK (Ch 8, Annex 8-A)

— [WIL.AIUANIATEIANLEANETER W.A.2551 LAzl TzMAAMINTINNNITAILAN
LATDIANLDANDTOR 4389 WANLNTAHN IDNNT LALIAN MLNLINUAAINYD
LA3IANLDANDTAR W.¢. 2558]

+ PAUNTIENEMINING UAZNTIRABNIATILATNIEBN LAZANT
Sunsagliwalda1u®eriy (Ch 9, Annex 9-B 3(b) footnote 37) Was
Dandslilensusunsadesiasigldaiunszuiumssuanlaaainis
(Art 9.17 - 9.29)

& Health Promotion Policy search Center (HPR), IHPP Thailand
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Alcohol Labelling and Information
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TPP: Concerns!

e TPP: Its purpose is totally about trade

— Does it concern at least quality of life and well-being of
people in its Parties?

e TBT: Technical Barriers to Trade

— Barriers to Protect our citizens from the harmful use of
alcohol as well as other health problems

— It will influence the whole processes of national policy
e Alcohol is a Social, Big, Tough problems, in Thailand

e Development of National Alcohol Policy and relevant
regulations and practices takes more than a decade

— Existing and New alcohol policies in Thailand

& Health Promotion Policy search Center (HPR), IHPP Thailand
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& Health Promotion Policy search Center (HPR), IHPP Thailand

Conclusions

e Concerns

— Potential impacts on increasing alcohol consumption and
related harm

e Cutting down custom duty (pricing measure/best-buy area)

e Deterring national regulations and practices to prevent and
protect Thai citizens from the harmful use of alcohol

e Recommendations
— (Including alcohol in sensitive list)
— Raising excise taxes

— Intensive control of alcohol marketing and advertisement as
well as harm reduction

— Launching regulations prior to joining TPPA, e.g., pictorial
warning announcement

— Evidence-based alcohol policy process: Research for policy

29



Thank you for your attention
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